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1. Meeting Consumer Needs (Sendability) 
At Hallmark, one of our goals is to provide a variety of products that meet a variety of consumer needs. Greeting cards, for example, provide a range of suitable messages for occasions ranging from celebrating the birth of a child to mourning the death of a grandparent. To help accommodate such a large range of intimacy levels and tastes, Hallmark writers and editors have to be able to “think like the consumer,” create from the heart, and match writing to specific needs. This involves evaluating a sentiment’s sendability—how appropriate it is for a particular situation. 

First, consider this consumer need: A single
woman wants to send a card to her 32-year-old
friend from church whose husband has just died
tragically.  

Next, write a brief evaluation of each of the 
following six sentiments’ sendability for this
situation.

Finally, choose the one you consider most
appropriate for the situation above. Or, if none
of them seem quite right, create a sentiment of
your own.

Sentiment 1:

Saying “we’re so sorry”
seems insignificant
in the face of your loss.

Please know we’re keeping you close 
in thought and prayer. 

Sentiment 2:

Today in heaven,
angels shout “Welcome,”
saint choirs sing “Hallelujah,”
and a new voice joins in,  
rising, praising...   
rejoicing to be home.

Sentiment 3:

It’s sad to think
you’ve lost someone so special,
and though I can’t know
all you’re going through,
I want to tell you that I care
and hope that loving memories
of all you shared
will help to comfort you.

Sentiment 4:

Bang your hand on the kitchen counter.
Curse the wind.
Slam the door.
Breathe deeply.
Sort the memories.
Call your friends.
Hug your family.
Ask questions without answers.   
Cry.
Let it out. 
Know that I care. 

Sentiment 5:

Your loved one led a long, rich life 
filled with giving and caring for others. 
Such a special person will never be forgotten
and will always live in cherished memories. 

Sentiment 6:

This bright young life
was a light in the world…
a candle of hope,
warmth, and laughter. 
This bright young life
has departed too soon
but will shine in our hearts
ever after.

2.  Short Prose 
Consumers frequently send us letters (sometimes several pages long!) thanking us for
providing the perfect sentiment to help them begin, enhance, or mend relationships.
Often that sentiment is short prose, which may include one or more of the following: 
casual tone, word play, powerful imagery, fresh insight, humor, whimsy, and surprising
(yet relevant) word choices.  

Examples
Sometimes the best thing to do is just look in the mirror and say,
“What shoes go with this stress?” 

It’s your day!
So don’t even pretend
you’re not the center of attention.

Necessary things in life— Lip gloss  Coffee  Speed dial  Perfect jeans  Shoe sales  Friends like you 

Sometimes when we’re hanging out together, 
I’ll just look at you and think to myself,
“Is there anything better than this?!”
(There isn’t.) 

Write a short prose sentiment for each of the following three situations: 
1. Keeping in touch with a friend from high school or college at Christmas 
2. Helping a co-worker cope with trouble at work 
3. Teasing a relative who’s having a milestone birthday 
3. Verse 
Although rhymed and metered verse is one of the more familiar forms of social
expression writing, it’s not easy. Finding new ways to convey universally specific
sentiments—using fresh language and unexpected imagery—is part of “a Hallmark
writer’s challenge.”

Examples
We’ve seen it all. We’ve done it all.
We’ve been around the block.
We’re living large. We’re so in charge. 
Old ladies? What a crock!
We’ve just begun to have our fun!
We’ve earned each little wrinkle. 
Say it loud! We’re downright proud,
and when we laugh, we tinkle. 
Real women feel it’s no big deal
to add another candle— 
We’re old! We’re bold! We’re solid gold!
There’s nothing we can’t handle. 

Love doesn’t mind if you make lousy coffee. 
Love says you’re gorgeous 
(when sometimes you’re not). 
Love sets the Christmas tree up where you want it,
then moves it again when you pick a new spot. 
Love may not have time for intimate dinners— 
you’ll sometimes make do with a night of TV. 
But love will stand by you,
defend you, remind you
you’re never alone in this world…you have me.

Write a rhymed and metered verse (8-12 lines) to a loved one or friend (choose one): 
 • Loved one (new love, married, anniversary, etc.)  
OR

 • Friendship (new, best, appreciation for, etc.) 
4. Gift Product 
Sometimes saying the least can mean saying the most. When it comes to gift products,
speaking in an economy of words can mean magic.

Examples
For the past several years, we’ve seen strong sales from a mug developed for a woman-to-
woman birthday line of gifts that says:
“Life is short. Buy the shoes.” 

Another example of top-selling gift copy that speaks to relationships in a fresh way is a frame with the copy “Great moms get promoted to GRANDMA.” 

Tips for great gift copy: 

· Avoid me-to-you messages like those on greeting cards—slogans or mottoes work better. 

· Awareness of trends and culture can make timeless messages seem timely. 

· Messages are impactful but short—ideally, 10 words or less. 

1. Write a woman-to-woman slogan for a coffee mug (without using shoes as the subject matter).  Feel free to suggest an accompanying visual to go with your copy. 
2. Write copy for a frame that would be appropriate for Mom. 
5. Provide additional writing samples  
Please include 5-10 additional writing samples, including writing from a Web site or blog, published or unpublished articles, lyrics, excerpts from short stories, poems, screenplays, scripts, or any other recent work. We are particularly interested in online work and strongly encourage you to make this part of your application in order to demonstrate the full range of your talent and experience. Links to commercial sites, personal Web sites or blogs or screen shots in jpeg or pdf are acceptable formats.

Thank you!
We appreciate your interest in Hallmark!
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